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The proficiency in multiple foreign languages is a basic assumption for successful communication in tour-
ism. Tourism and mobility have a significant and important role, where intercultural contacts contribute to 
the development of intercultural dialogue. This paper attempts to explore gender differences in the percep-
tions of students from the Rochester Institute of Technology, RIT Croatia regarding the importance of know-
ing various foreign languages in tourism. The results obtained could help in raising the awareness of the 
importance of the role of learning and teaching foreign languages, with potential effects in developing and 
promoting tourism in Croatia. The key research finding is that the female students generally consider know-
ing foreign languages as more important than male students. This finding could indicate that women are 








Language proficiency in Europe today 
In today's globalized world, the im-
portance of knowing foreign languages is a neces-
sity and multilingualism is viewed as an invest-
ment in the future. In Europe, languages have 
long been a fundamental and integral part of edu-
cational programs. With the continued expansion 
of the European Union, European language poli-
cies are moving towards the teaching of ‘at least 
two foreign languages from a very early age’ and 
describe the knowledge of foreign languages as a 
‘basic skill’ /1/. 
The proficiency in multiple foreign lan-
guages is a basic assumption for successful com-
munication in tourism. It is indisputable to state 
that in today's world of globalization, tourism and 
mobility also have a significant and important 
role, where intercultural contacts contribute to the 
development of intercultural dialogue. Foreign 
language proficiency plays the key role in the 
development of tourism which on itself has a mul-
tiple role and is viewed as economic, social and 
cultural activity. Therefore, it is indisputable to 
state that this knowledge represents one of the 
most important activities of the modern, contem-
porary society around the world, and especially in 
Europe /2/. 
All European educational systems attach 
ever-increasing importance to the learning of for-
eign languages. There is a strong need to educate 
multilingual and multicultural individuals in a 
context where the linguistic consequences of 
globalization are more and more evident. The 
globalization process is forcing European educa-
tional systems to pay more attention to the learn-
ing of foreign languages. Therefore European 
schools and institutions of higher education are 
continually offering courses taught in foreign 
languages thus exposing students to teaching 
through the medium of foreign language. Lasaga-
baster /3/  points out that one of the most im-
portant issues in many European education sys-
tems is whether it is better to start foreign lan-
guage teaching at an early age, or whether it is 
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POSSIBLE PREVENTIVE EFFECTS IN THE USE OF SUPPLEMENTS IN 
SPORT RECREATION 
 
Mirna Andrijašević, Vanja Kalac, Ana Žnidarec Čučković, Andrea Vrbik, Ivan Vrbik 
Faculty of Kinesiology, University of Zagreb, Zagreb, Croatia 
Abstract 
The main objective of this study was to determine the prevalence and frequency of use (not) allowed sup-
plementation among recreational users and other forms of fitness and recreational content. Domestic and 
foreign literature clearly indicates the existence of (not) allowed supplementation in sports recreation. It 
should be noted that the problem of using illegal supplementation in sport, in most of the literature general-
ly, considered in the context of doping in professional sports. Sports recreation area is on this issue largely 
ignored due to the lack of doping controls in the same extremely nontransparent terms. Therefore, the work 
is on the one hand aimed at the general empirical clarification of the use of (not) allowed agents among rec-
reationists, while the other side wants to empirically examine their motives for use. These findings ultimate-
ly serve the development of preventive and educational guidelines aimed at reducing the use of illegal sup-
plementation. As permitted use of supplementation ( nutritional supplements ) according to the latest re-
search (e.g. Kläber 2010a , 2010b ) is often only the first stage on the way to the use of illegal supplementation 
( doping ), it is necessary to analyze the use of illegal supplementation in sports and recreation including an 
analysis of the use of permitted supplementation. Therefore, this paper addresses the issue of how to use 
permissible and impermissible supplementation. 
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better to include Content and Language Integrat-
ed Learning (CLIL) at a later stage without estab-
lishing an early first contact with the foreign lan-
guage. The research undertaken in naturalistic 
settings confirms that students who start learning 
a foreign language at an early age ultimately 
achieve higher competence in the L2. Numerous 
empirical studies in the field of Second Language 
Acquisition (SLA) have shown that children who 
start learning a second language before adoles-
cence exhibit more native-like pronunciation and 
are more likely to become fluent speakers. The 
critical period hypothesis states that there is a period 
when language acquisition takes place naturally 
and effortlessly /4/ . It is argued that the optimum 
age for language acquisition falls within the first 
ten years of life. During this period the brain re-
tains plasticity, but with the onset of puberty this 
plasticity begins to disappear. Recent findings in 
brain research indicate that the specialized func-
tions of specific regions of the brain are not fixed 
at birth but are shaped by experience and learn-
ing. This means that we should promote the im-
portance of learning more than one foreign lan-
guage in the early age. It must, however, be em-
phasized that L2 learners vary considerably both 
in how quickly they learn and how successful 
they are. The evidence so far suggests that the 
explanation for this could be found in differences 
in personal and general factors /4/. Dörnyei /5/  
pointed out that second language learners vary on 
a number of dimensions that have to do with per-
sonality, motivation, learning style, learning strat-
egies, aptitude and age. 
 
Intercultural communication in tourism 
According to the Common European 
Framework of Reference for Languages /6/ com-
municative language competence is seen as a key 
competence in modern foreign language teaching. 
One of the most popular approaches of communi-
cative competence defines this competence as 
knowledge and skills necessary for communica-
tion /7/. Bachman and Palmer /8/, on the other 
hand, consider that communicative competence is 
connected with morphology, syntax, lexis, cohe-
sion and organization of the text. Tarone and Yule 
/9/ further elaborated Canale and Swain's classifi-
cations of communicative competence and they 
associate communicative competence with an 
ability to form and understand syntax, lexis, pho-
nology of the language and an ability to use a 
language according to the socio-cultural context in 
which it is spoken. It is also seen as an ability to 
effectively pass information to the partner, includ-
ing an ability to use different communication 
strategies in order to solve problems that have 
arisen in the communication process. 
In the field of tourism, beside the com-
municative language competence it is extremely 
important to  develop the intercultural compe-
tence, or the ability of successful communication 
between members of different cultures. The pro-
cess of globalization has indeed opened many 
doors thus forcing us to recognize the existing 
differences and diversities of people living in Eu-
ropean Union. Still, it is an ongoing process to 
learn how to recognize, respect and learn to ap-
preciate those differences. According to the 
Common European Framework of Reference for 
Languages /6/  knowledge, awareness and under-
standing of the relation between the ‘world of 
origin’ and the ‘world of the target community’ 
produce this intercultural awareness. It is, of 
course, important to note that intercultural 
awareness includes an awareness of regional and 
social diversity in both worlds. This process is 
also enriched by the awareness of a wider range 
of cultures than those carried by the learner’s L1 
and L2. This wider awareness helps to place both 
languages in context. In addition to objective 
knowledge, intercultural awareness covers an 
awareness of how each community appears from 
the perspective of the other, often in the form of 
national stereotypes. Intercultural skills and dif-
ferent know-how skills include the ability to bring 
the culture of origin and the foreign culture into 
relation with each other. Those skills also help 
develop the cultural sensitivity and the ability to 
identify and use a variety of strategies to contact 
interlocutors from other cultures. Those strategies 
should also include the capacity to fulfill the role 
of cultural intermediary between one’s own cul-
ture and the foreign culture and to deal effectively 
with intercultural misunderstanding and conflict 
situations as well as the ability to overcome stere-
otyped relationships /6/. Dörnyei and Scizér /10/  
pointed out that intercultural contact is also a key 
issue in second language (L2) acquisition for at 
least two reasons. On one hand, one of the main 
aims of learning second languages has traditional-
ly been seen to establish meaningful contact 
across cultures, because L2 proficiency creates the 
medium of communication between members of 
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different ethno linguistic communities. On the 
other hand, interethnic contact also creates oppor-
tunities for developing language skills and acts as 
a powerful influence shaping the learners’ attitu-
dinal/motivational disposition, thereby promoting 
motivated learning behavior. Thus, intercultural 
contact is both a means and an end in L2 studies 
/10/. 
As already stated before, languages and 
intercultural competence represent an economic 
imperative in the European context /1/. It is clear 
that the phenomenon of globalization has led to 
the dramatic rise of usage of English as ‘the global 
language’. It is also well known that many mil-
lions of people in countries all over the world are 
learning this language, so the knowledge of Eng-
lish more and more comes to be seen as a ‘univer-
sal basic skill’ or, the language itself as lingua fran-
ca. But even though the number of people using 
English as a lingua franca is increasing steadily, 
this does not necessarily mean that this language 
will be the only language used in the future. This 
thesis is also supported by Graddol /in 11/ who 
points out that 'English will indeed play a crucial 
role in shaping the new world linguistic order, 
but its major impact will be in creating new gen-
erations of bilingual and multilingual speakers 
across the world'. 
 
Intercultural competence for professionals in 
tourism and hospitality 
It is evident that in the field of tourism 
and hospitality it is extremely important to devel-
op not only communicative language competence 
but also the intercultural competence, or the abil-
ity of successful communication between mem-
bers of different cultures. In the process of learn-
ing a new language it is important to be aware of 
its cultural aspect(s), because the knowledge of 
other cultures helps a learner to learn and to un-
derstand a certain language and to assess cultural 
values of that language /12/, /13/. According to 
Byram /14/, intercultural competence includes 
attitude, knowledge, interpretation and related 
skills, various discovery and interaction skills, as 
well as critical awareness of culture or political 
education. In order to develop intercultural com-
petence, students should not only learn a foreign 
language, but such a process should also include 
intercultural training and intercultural exchange 
of ideas. It is evident that the knowledge and the 
skills acquired in this learning process will highly 
contribute to the development of tourism and 
hospitality services in general. 
Students of tourism, hospitality and man-
agement also have to acquire theoretical and prac-
tical cultural knowledge, which can be gained 
through intercultural communication and the 
development of intercultural competence /15/. 
Intercultural competence is mostly referred to as 
an ability to see and understand differences in 
one's own and other people's culture, to accept 
them and accordingly react. At the same time this 
competence includes the knowledge of one's own 
nation and culture, and the awareness of its val-
ues as well as the necessity of their preservation 
/16/. If we transfer this into the area of tourism 
and hospitality, and try to distinguish what is 
important to know about the language that hotel 
and restaurant employees use, we will soon real-
ize that it is not only the knowledge of the gram-
mar and vocabulary that needs to be applied but 
the awareness of the importance of socio-cultural 
aspect as well /17/. Although their grammatical 
and their lexical competence of a foreign language 
may be outstanding it still can cause cultural mis-
understanding, or a final failure in communica-
tion with native speakers. Petrovska /17/ points 
out that this failure may be a result of lack of 
knowledge of cultural differences between the 
two (or more) societies, or the influence of their 
mother tongue and direct transfer of meaning in 
the other language. They simply may not know 
how to handle cultural differences or how to see 
what they are at the first place. This, for example, 
is of utmost importance for the communicative 
competence of human resources employees.  
Language has become the true manifesta-
tion of a culture and people's value systems. Ac-
cording to Petrovska /17/, the language is the most 
important medium of human communication, 
since it serves as a vessel to express information, 
ideas, emotions, attitudes and so many other 
things. Due to multiple functions and roles of 
language in humans and in our societies as a 
whole it is crucial that we all recognize that the 
world we all live in is influenced by a series of 
interlocking cultures, and it is not a unique, uni-
formed cultural model. Those different cultures 
influence the way we perceive and view our 
world, and the multiplicity of such a world influ-
ences the ways we make our decisions and how 
we interact with others. National cultures, on the 
other hand, also have an enormous influence on 
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better to include Content and Language Integrat-
ed Learning (CLIL) at a later stage without estab-
lishing an early first contact with the foreign lan-
guage. The research undertaken in naturalistic 
settings confirms that students who start learning 
a foreign language at an early age ultimately 
achieve higher competence in the L2. Numerous 
empirical studies in the field of Second Language 
Acquisition (SLA) have shown that children who 
start learning a second language before adoles-
cence exhibit more native-like pronunciation and 
are more likely to become fluent speakers. The 
critical period hypothesis states that there is a period 
when language acquisition takes place naturally 
and effortlessly /4/ . It is argued that the optimum 
age for language acquisition falls within the first 
ten years of life. During this period the brain re-
tains plasticity, but with the onset of puberty this 
plasticity begins to disappear. Recent findings in 
brain research indicate that the specialized func-
tions of specific regions of the brain are not fixed 
at birth but are shaped by experience and learn-
ing. This means that we should promote the im-
portance of learning more than one foreign lan-
guage in the early age. It must, however, be em-
phasized that L2 learners vary considerably both 
in how quickly they learn and how successful 
they are. The evidence so far suggests that the 
explanation for this could be found in differences 
in personal and general factors /4/. Dörnyei /5/  
pointed out that second language learners vary on 
a number of dimensions that have to do with per-
sonality, motivation, learning style, learning strat-
egies, aptitude and age. 
 
Intercultural communication in tourism 
According to the Common European 
Framework of Reference for Languages /6/ com-
municative language competence is seen as a key 
competence in modern foreign language teaching. 
One of the most popular approaches of communi-
cative competence defines this competence as 
knowledge and skills necessary for communica-
tion /7/. Bachman and Palmer /8/, on the other 
hand, consider that communicative competence is 
connected with morphology, syntax, lexis, cohe-
sion and organization of the text. Tarone and Yule 
/9/ further elaborated Canale and Swain's classifi-
cations of communicative competence and they 
associate communicative competence with an 
ability to form and understand syntax, lexis, pho-
nology of the language and an ability to use a 
language according to the socio-cultural context in 
which it is spoken. It is also seen as an ability to 
effectively pass information to the partner, includ-
ing an ability to use different communication 
strategies in order to solve problems that have 
arisen in the communication process. 
In the field of tourism, beside the com-
municative language competence it is extremely 
important to  develop the intercultural compe-
tence, or the ability of successful communication 
between members of different cultures. The pro-
cess of globalization has indeed opened many 
doors thus forcing us to recognize the existing 
differences and diversities of people living in Eu-
ropean Union. Still, it is an ongoing process to 
learn how to recognize, respect and learn to ap-
preciate those differences. According to the 
Common European Framework of Reference for 
Languages /6/  knowledge, awareness and under-
standing of the relation between the ‘world of 
origin’ and the ‘world of the target community’ 
produce this intercultural awareness. It is, of 
course, important to note that intercultural 
awareness includes an awareness of regional and 
social diversity in both worlds. This process is 
also enriched by the awareness of a wider range 
of cultures than those carried by the learner’s L1 
and L2. This wider awareness helps to place both 
languages in context. In addition to objective 
knowledge, intercultural awareness covers an 
awareness of how each community appears from 
the perspective of the other, often in the form of 
national stereotypes. Intercultural skills and dif-
ferent know-how skills include the ability to bring 
the culture of origin and the foreign culture into 
relation with each other. Those skills also help 
develop the cultural sensitivity and the ability to 
identify and use a variety of strategies to contact 
interlocutors from other cultures. Those strategies 
should also include the capacity to fulfill the role 
of cultural intermediary between one’s own cul-
ture and the foreign culture and to deal effectively 
with intercultural misunderstanding and conflict 
situations as well as the ability to overcome stere-
otyped relationships /6/. Dörnyei and Scizér /10/  
pointed out that intercultural contact is also a key 
issue in second language (L2) acquisition for at 
least two reasons. On one hand, one of the main 
aims of learning second languages has traditional-
ly been seen to establish meaningful contact 
across cultures, because L2 proficiency creates the 
medium of communication between members of 
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people's values, attitudes and behaviors. There-
fore, in order to function better in the real world, 
people from different cultures have to negotiate, 
and learn how to understand and respect better 
the behavior and reactions of people from other 
cultures. The authors of this article feel that this 
awareness is an extremely important factor for 
consideration, especially in tourism since multi-
cultural groupings are becoming more common in 
this area. Therefore, this approach should be a 
part of learning strategies in teaching foreign lan-
guages to students of hospitality and tourism. 
In view of the aforementioned importance 
of foreign languages for careers in tourism, the 
objective of our research was to identify gender 
differences in the importance of the knowledge of 
selected foreign languages for the improvement of 
overall hospitality services offer in Dubrovnik. 
Additionally, we also wanted to investigate gen-
der differences in the perceptions of students from 
the Rochester Institute of Technology, RIT Croatia 
regarding the importance of knowing various 
foreign languages in different tourist categories in 
the overall tourist offer, such as cultural tourism, 
congress tourism, nautical tourism and ecotour-
ism, as well as to identify which foreign lan-
guages they consider to be important for specific 
types of tourism. Gender differences were also 
considered in the identification of the importance 
of foreign language skills in different institutions 
and organizations, such as hotels, restaurants, 
institutions of local government, tourist board and 
public sector that are responsible for the devel-
opment of the city of Dubrovnik as a tourist des-
tination. Finally, our research aimed to find gen-
der differences in the student’s perception of the 
difficulty of learning certain foreign languages. 
Our initial hypothesis was that we would find no 
gender differences in any of previously defined 
areas, as all participants have almost the same 
education level and most of them live in the same 
town. So, we can’t have proper arguments for 
gender bias in the evaluation of the factors con-
nected with the importance of foreign languages 





The importance of the knowledge of for-
eign languages was examined by a questionnaire 
that was designed by one of the authors of this 
paper in previous research /15/. This question-
naire is a semi-structured questionnaire, divided 
into 6 categories of questions which examine the 
importance of the knowledge of foreign languages 
in specific areas of tourism.  A five-point scale 
was used to evaluate the degree of importance of 
foreign languages in each tourism category (1- 
'not important', 2- 'slightly important', 3- 'moder-
ately important', 4- 'very important', 5- 'most im-
portant'). In the first category of the questionnaire 
the participants had to rate the importance of 
knowledge of a particular foreign language in 
improving the overall hospitality services offer in 
Dubrovnik. In the second category the partici-
pants had to rate the importance of the 
knowledge of different foreign languages for dif-
ferent types of tourism (cultural, congress, nauti-
cal and ecotourism). In the third category the par-
ticipants had to rate the importance of the 
knowledge of foreign languages for elite and mass 
tourism. In the fourth category the participants 
had to rate the importance of knowledge of for-
eign languages in different institutions and organ-
izations that are responsible for the development 
of the city of Dubrovnik as a tourist destination, 
i.e. in hotels, restaurants, coffee bars, institutions 
of local government and self-government, tourist 
board and public sector (medical institutions, 
public transportation, banks etc.) In the last cate-
gory, participants were given a task to rank the 
languages concerning the difficulty of learning 
certain foreign languages (1- 'most difficult to 
learn', 2- 'difficult', 3- 'neither difficult nor easy', 4- 
'easy', 5 – 'easiest').  The questionnaire also pro-
vided some demographic data on the participants 
(gender, age, language learning level, mother 




A total of 107 participants that are cur-
rently attending RIT Croatia participated in this 
survey. There were 58 male (54.2%) and 49 female 
(45.8%) participants. 46 of them (43%) were senior 
students, while 61 of them (57%) were the stu-
dents in their third year of study (junior students). 
It is important to mention that all participants 
were enrolled in Hospitality and Service Manage-
ment Program (HSM). 89 participants (83.2%) were 
native speakers of Croatian, while 18 participants 
(16.8%) were native speakers of one of the follow-
ing languages: Bosnian, English, Macedonian, 
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Montenegrin, Albanian, German, Norwegian and 
Italian. For 91 participants (85%) English was their 
first foreign language. 28 participants (26.2%) took 
German as their second foreign language while 40 
participants took Italian (37.4%) as their second 
foreign language. 11 participants (10.3%) took 
French as their second foreign language, 22 partic-
ipants (20.6%) took Spanish as their second for-
eign language, 5 participants learned English 
(4.7%) as their second foreign language, and for 1 
participant (0.9%) Russian was his second foreign 
language. Most of our participants had already 
previously studied relative foreign languages: 38 
participants (35.5%) stated that they had been 
studying their second foreign language for more 
than 6 years, 33 participants (30.8%) stated they 
had been studying their second foreign language 
for more than two years, while 16 of them (15%) 
stated that they had been studying their second 
foreign language for already more than 4 years. 
As to an answer to the question how many lan-
guages they speak, 52 participants (48.6%) de-
clared to speak two foreign languages, 29 partici-
pants (27.1%)  three foreign languages, while 12 of 
them (11.2%) declared to speak four foreign lan-
guages. 
Data collection and analysis 
All the data in this questionnaire were 
collected during regular classes at RIT Croatia and 
its participants were not informed beforehand 
about the survey. The survey was anonymous, in 
order to provide sincere and honest answers to 
questions. Data analysis was performed using t-
test for independent samples and Chi-square test 
and the data from the questionnaire were ana-
lyzed using statistical package SPSS 11.0.  
 
Results and discussion 
Gender differences in the perception of students 
from RIT Croatia regarding the importance of 
knowing various foreign languages for the im-
provement of the overall hospitality services offer 
were analyzed. As shown in Table 1, three statisti-
cally significant gender differences among stu-
dents with regard to the role of the most im-
portant foreign languages in the hospitality indus-
try in Dubrovnik were found. Female students 
estimate Italian, German and French as more im-
portant foreign languages for the improvement of 
the overall hospitality services offer, comparing 
with male students. A simple explanation can 
lead us to presume that female students estimate 
the communicative aspect (using certain foreign 
languages in communication) as more important 
than male students (or men at all). 
Table 1 T-tests concerning the importance of the knowledge of foreign languages for the improvement of the overall 
hospitality services offer according to the participants' gender 
VARIABLE t-test  
(df=105) 








English -.272 >.20 4.83 .625 4.86 .500 
German -1.991 <.05 3.55 1.095 3.90 .684 
Italian -2.745 <.01 3.52 1.096 4.00 .707 
French -2.778 <.01 3.05 1.176 3.61 .909 
Spanish -1.163 >.20 3.38 .952 3.59 .934 
Russian -1.194 >.20 3.09 1.247 3.35 1.011 
Legend: M= Mean; = Standard Deviation 
 
As indicated in Table 2, there are no statistically 
significant gender differences with regard to the 
importance of a foreign language in various types 
of tourism. However, for all types of tourism, we 
can observe non-significant trend of higher means 
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people's values, attitudes and behaviors. There-
fore, in order to function better in the real world, 
people from different cultures have to negotiate, 
and learn how to understand and respect better 
the behavior and reactions of people from other 
cultures. The authors of this article feel that this 
awareness is an extremely important factor for 
consideration, especially in tourism since multi-
cultural groupings are becoming more common in 
this area. Therefore, this approach should be a 
part of learning strategies in teaching foreign lan-
guages to students of hospitality and tourism. 
In view of the aforementioned importance 
of foreign languages for careers in tourism, the 
objective of our research was to identify gender 
differences in the importance of the knowledge of 
selected foreign languages for the improvement of 
overall hospitality services offer in Dubrovnik. 
Additionally, we also wanted to investigate gen-
der differences in the perceptions of students from 
the Rochester Institute of Technology, RIT Croatia 
regarding the importance of knowing various 
foreign languages in different tourist categories in 
the overall tourist offer, such as cultural tourism, 
congress tourism, nautical tourism and ecotour-
ism, as well as to identify which foreign lan-
guages they consider to be important for specific 
types of tourism. Gender differences were also 
considered in the identification of the importance 
of foreign language skills in different institutions 
and organizations, such as hotels, restaurants, 
institutions of local government, tourist board and 
public sector that are responsible for the devel-
opment of the city of Dubrovnik as a tourist des-
tination. Finally, our research aimed to find gen-
der differences in the student’s perception of the 
difficulty of learning certain foreign languages. 
Our initial hypothesis was that we would find no 
gender differences in any of previously defined 
areas, as all participants have almost the same 
education level and most of them live in the same 
town. So, we can’t have proper arguments for 
gender bias in the evaluation of the factors con-
nected with the importance of foreign languages 





The importance of the knowledge of for-
eign languages was examined by a questionnaire 
that was designed by one of the authors of this 
paper in previous research /15/. This question-
naire is a semi-structured questionnaire, divided 
into 6 categories of questions which examine the 
importance of the knowledge of foreign languages 
in specific areas of tourism.  A five-point scale 
was used to evaluate the degree of importance of 
foreign languages in each tourism category (1- 
'not important', 2- 'slightly important', 3- 'moder-
ately important', 4- 'very important', 5- 'most im-
portant'). In the first category of the questionnaire 
the participants had to rate the importance of 
knowledge of a particular foreign language in 
improving the overall hospitality services offer in 
Dubrovnik. In the second category the partici-
pants had to rate the importance of the 
knowledge of different foreign languages for dif-
ferent types of tourism (cultural, congress, nauti-
cal and ecotourism). In the third category the par-
ticipants had to rate the importance of the 
knowledge of foreign languages for elite and mass 
tourism. In the fourth category the participants 
had to rate the importance of knowledge of for-
eign languages in different institutions and organ-
izations that are responsible for the development 
of the city of Dubrovnik as a tourist destination, 
i.e. in hotels, restaurants, coffee bars, institutions 
of local government and self-government, tourist 
board and public sector (medical institutions, 
public transportation, banks etc.) In the last cate-
gory, participants were given a task to rank the 
languages concerning the difficulty of learning 
certain foreign languages (1- 'most difficult to 
learn', 2- 'difficult', 3- 'neither difficult nor easy', 4- 
'easy', 5 – 'easiest').  The questionnaire also pro-
vided some demographic data on the participants 
(gender, age, language learning level, mother 




A total of 107 participants that are cur-
rently attending RIT Croatia participated in this 
survey. There were 58 male (54.2%) and 49 female 
(45.8%) participants. 46 of them (43%) were senior 
students, while 61 of them (57%) were the stu-
dents in their third year of study (junior students). 
It is important to mention that all participants 
were enrolled in Hospitality and Service Manage-
ment Program (HSM). 89 participants (83.2%) were 
native speakers of Croatian, while 18 participants 
(16.8%) were native speakers of one of the follow-
ing languages: Bosnian, English, Macedonian, 
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Cultural tourism -.018 >.20 4.57 .775 4.57 .645 
Congress tourism -1.636 >.10 3.79 .894 4.06 .801 
Nautical tourism -.375 >.20 3.72 1.022 3.80 .957 
Ecotourism -.497 >.20 3.55 .976 3.65 1.110 
Legend: M= Mean; = Standard Deviation 
 
As shown in Table 3, no gender differences were 
found with regard to the importance of the 
knowledge of different foreign languages for dif-
ferent types of tourism. Both genders stated that 
English is the most important language for the 
development of all types of tourism. This fact 
confirms our initial hypothesis that English has 
become a global language. It is already a well-
known fact that many millions of people in coun-
tries all over the world learn English which more 
and more comes to be seen as a 'universal basic 
skill' or ‘lingua franca’. 
 
Table 3 Chi square-tests about the importance of the knowledge of different foreign languages for different types of 
tourism according to participants' gender 
 English German Italian French Spanish Russian Chi 
square 
 Important for development of cultural tourism 
Male 53 1 1 2 1  .864 
Female 46 1   2    
 Important for development of nautical tourism 
Male 51  7  1 2 .299 
Female 40  6  1 2 
                                       Important for development of ecotourism  
Male 53 4   1    .465 
Female 45 2 1   1  
 Important for development of congress tourism 
Male 56 1 1    .649 
Female 48   1    
Note: all Chi-square tests are non-significant 
 
As indicated in Table 4, there are no statistically 
significant gender differences with regard to the 
importance of the knowledge of foreign languages 
for elite and mass tourism. However, we can note 
again a non-significant trend of higher means 
among female students. 
Table 4 T-test concerning the importance of the knowledge of foreign languages for elite and mass tourism according to 
participants' gender 
VARIABLE t-test  
(df=105) 








Mass tourism -1.366 >.10 3.81 1.290 4.12 1.073 
Elite tourism -.471 >.20 4.74 .579 4.80 .612 
Legend: M= Mean; = Standard Deviation 
 
The results in Table 5 show that there are no statis-
tically significant gender differences with regard 
to the importance of the knowledge of foreign 
languages in different institutions and organiza-
tions, such as hotels, restaurants, coffee bars, insti-
tutions of local government, tourist board and 
public sector that are responsible for the devel-
opment of the city of Dubrovnik as a tourist des-
tination. We can note again the non-significant 
trend of higher means among female students, 
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Table 5 T-test concerning the importance of the knowledge of foreign languages for different institutions and organiza-












hotels, restaurants, coffee bars -.835 >.20 4.64 .667 4.73 .531 
institutions of local government and 
self-government 
-.112 >.20 
4.00 .955 4.02 .924 
tourist board -1.502 >.10 4.53 .706 4.73 .670 
public sector -1.495 >.10 4.07 .792 4.29 .707 
Legend: M= Mean; = Standard Deviation 
 
As indicated in Table 6, the study has revealed a 
few statistically significant gender differences 
with regard to the importance of the knowledge 
of certain foreign languages for different services, 
such as waiters, receptionists, taxi drivers, and 
tourist agency employees. It can be noted there is 
a strong trend of statistically significant higher 
means among female students in comparison to 
the male students. Among the statistically signifi-
cant gender differences (according to type of ser-
vice), we can note that most of the differences are 
found for the waiters (four) and tourist agency 
employees and receptionists (three). There are no 
statistically significant gender differences (accord-
ing to type of service) found for: cooks, chamber-
maids, hotel managers and public sector employ-
ees. Among statistically significant gender differ-
ences, the most differences were found in Italian 
and French (three). 
 
Table 6 T-tests concerning the importance of the knowledge of certain foreign languages for different services according 
to the participants' gender (only statistically significant tests were indicated) 
service – language t-test  
(df=105) 








waiter – German -2.583 <.01 3.41 1.044 3.90 .895 
waiter – Italian -2.702 <.01 3.41 .956 3.90 .895 
waiter – Spanish -2.199 <.05 3.33 1.015 3.76 .990 
waiter – French -2.778 <.01 3.00 1.243 3.63 1.112 
receptionist – German -2.013 <.05 4.07 .934 4.39 .702 
receptionist – Italian -2.284 <.05 4.09 .844 3.90 .872 
receptionist – French -2.766 <.01 3.71 1.108 4.22 .823 
taxi driver – English -2.443 <.05 3.86 .868 4.27 .836 
tourist agency employee - Italian -3.454 <.01 3.76 .942 4.33 .718 
tourist agency employee - Spanish -2.523 <.01 3.64 1.06 4.10 .848 
tourist agency employee - French -2.596 <.01 3.55 1.157 4.08 .953 
Legend: M= Mean; = Standard Deviation 
 
As shown in Table 7, our study aimed to deter-
mine gender differences with regard to the level 
of difficulty of learning various foreign languages. 
Our participants were asked to rank the following 
foreign languages: English, French, German, 
Spanish and Italian according to the given scale: 
1- most difficult to learn, 2- difficult, 3- neither 
difficult nor easy, 4- easy, 5- easiest. Our research 
has revealed that there is only one statistically 
significant difference with regard to the difficulty 
of learning certain foreign languages according to 
participants' gender (in the category which lan-
guage is hard to learn). Male students consider 
Italian to be more difficult to learn (comparing 
with female students), while female students per-
ceive Spanish to be harder to learn (as compared 
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As shown in Table 3, no gender differences were 
found with regard to the importance of the 
knowledge of different foreign languages for dif-
ferent types of tourism. Both genders stated that 
English is the most important language for the 
development of all types of tourism. This fact 
confirms our initial hypothesis that English has 
become a global language. It is already a well-
known fact that many millions of people in coun-
tries all over the world learn English which more 
and more comes to be seen as a 'universal basic 
skill' or ‘lingua franca’. 
 
Table 3 Chi square-tests about the importance of the knowledge of different foreign languages for different types of 
tourism according to participants' gender 
 English German Italian French Spanish Russian Chi 
square 
 Important for development of cultural tourism 
Male 53 1 1 2 1  .864 
Female 46 1   2    
 Important for development of nautical tourism 
Male 51  7  1 2 .299 
Female 40  6  1 2 
                                       Important for development of ecotourism  
Male 53 4   1    .465 
Female 45 2 1   1  
 Important for development of congress tourism 
Male 56 1 1    .649 
Female 48   1    
Note: all Chi-square tests are non-significant 
 
As indicated in Table 4, there are no statistically 
significant gender differences with regard to the 
importance of the knowledge of foreign languages 
for elite and mass tourism. However, we can note 
again a non-significant trend of higher means 
among female students. 
Table 4 T-test concerning the importance of the knowledge of foreign languages for elite and mass tourism according to 
participants' gender 
VARIABLE t-test  
(df=105) 








Mass tourism -1.366 >.10 3.81 1.290 4.12 1.073 
Elite tourism -.471 >.20 4.74 .579 4.80 .612 
Legend: M= Mean; = Standard Deviation 
 
The results in Table 5 show that there are no statis-
tically significant gender differences with regard 
to the importance of the knowledge of foreign 
languages in different institutions and organiza-
tions, such as hotels, restaurants, coffee bars, insti-
tutions of local government, tourist board and 
public sector that are responsible for the devel-
opment of the city of Dubrovnik as a tourist des-
tination. We can note again the non-significant 
trend of higher means among female students, 
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Table 7 Chi square-tests about the difficulty of learning certain foreign languages according to participants' gender 
 English German Italian French Spanish Russian Chi square 
 Hard to learn  
Male 2 9 26 17 4  12.174* 
Female 1 3 16 29    
 The hardest language to learn  
Male 2 27 2 26 1  3.034 
Female 2 17 1 29    
 Not easy but not so hard to learn 
Male 7 19 6 6 20  4.385 
Female 6 22 3 1 17  
 Easy to learn 
Male 6 21  7 24  5.187 
Female 3 18  1 27  
 The easiest language to learn 
Male 41 7  1 9  1.588 
Female 38 6    5  
* Chi-square significant at p<.05; ** Chi-square significant at p<.01 
 
The main limitation of this research is rel-
atively small and specific (non-representative of 
general population) sample of participants (RIT 
Croatia students in Dubrovnik). On the other 
hand, the same sample of participants may be also 
considered as an advantage since the population 
educated in this specific field can better reflect 
some really important aspects in tourism man-
agement. This survey has confirmed that foreign 
language proficiency is very important, but has to 
be differentiated by gender in specific fields of 
tourism planning, especially in the field of educa-
tion of certain profiles of public or hospitality 
workers. Our main finding that female students 
are possibly more demanding tourists can be con-
sidered as a trend (it could indicate that women 
could be considered as more demanding tourists 
in general). The authors of this article believe that 
this is more than just a trend and that more recent 
findings in the field of second language acquisi-
tion also show that women use more language 
learning strategies than man /18/, /19/, /20/, /21/, 
/22/, /23/. It has been accepted as well that women 
usually have better communicational skills and 
since those skills are an absolute must in tourism. 
The authors of this paper feel that there is still 
space for further research in this area. Therefore, 
in order to improve overall hospitality industry 
offer in Dubrovnik the authors of this article 
strongly recommend learning of other foreign 
languages beside English. The authors suggest 
that it would be beneficial to investigate some 
other aspects such as the importance of 
knowledge of a particular foreign language in 
other professions related to tourism. The effects of 
such interventions are just some of the aspects 
that could be covered in future research. 
 
Conclusion 
Based on the results of the survey, our initial hy-
pothesis has been partially rejected. We have 
found three statistically significant gender differ-
ences with regard to the role of the most im-
portant foreign language in the tourism and hos-
pitality area in Dubrovnik. The results show that 
female students estimate Italian, German and 
French as most important foreign languages in the 
improvement of the overall offer in hospitality 
services, if compared to the male students. A few 
statistically significant gender differences in the 
importance of the knowledge of certain foreign 
languages in different services indicate the direc-
tion of higher means for female students. Only 
one statistically significant gender difference is 
found with regard to the difficulty of learning 
certain foreign languages. The results show that 
male students consider Italian to be more difficult 
to learn if compared to the female students. On 
the other hand, female students perceive Spanish 
as more difficult language to learn if compared to 
the male students. No statistically significant gen-
der differences have been found with regard to 
the importance of the knowledge of different for-
eign languages between the elite and mass tour-
ism as well as in various institutions and organi-
zations which are responsible for the develop-
ment of the city of Dubrovnik as a tourist destina-
tion. Therefore, our initial hypothesis can be par-
tially confirmed. A key finding in our research is 
the fact that female students consistently consider 
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knowledge of foreign languages as more im-
portant than male students. Since in most varia-
bles we have not found statistically significant 
differences, this conclusion cannot be accepted as 
an absolute rule.  
This survey has indicated the need for 
continuous promotion of learning various foreign 
languages. The necessity to establish efficient 
communication which would allow interlocutors 
the exchange of the opinions and would raise 
awareness about the importance of foreign lan-
guage proficiency for the development of respon-
sible tourism is also discussed in this paper. One 
of the most important skills for tomorrow's Eu-
rope will definitively be the ability to communi-
cate in more than one language. Encouraging 
people to learn other languages and understand 
other cultures will help to improve their commu-
nication and mutual understanding. It has also 
already been widely recognized that being able to 
communicate directly in a foreign language also 
brings cultural and economic benefits to all partic-
ipants in the communication process. Therefore, 
raising awareness of the importance of foreign 
language proficiency and as well as fostering the 
development of intercultural competence in the 
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PERCEPCIJE STUDENATA O VAŽNOSTI ZNANJA STRANIH JEZIKA U 
PODRUČJU TURIZMA U ODNOSU NA SPOL 
 
Nikolina Božinović1, Joško Sindik2 




Kompetencija u više stranih jezika predstavlja ključnu pretpostavku za uspješnu komunikaciju u turizmu. 
Turizam i mobilnost imaju značajnu ulogu, a interkulturalni kontakti doprinose izgradnji interkulturalnoga 
dijaloga. Cilj je ovoga članka utvrditi spolne razlike u percepciji studenata koji pohađaju Rochester Institute 
of Technology, RIT Croatia u Dubrovniku u odnosu na važnost znanja različitih stranih jezika u oblasti tu-
rizma. Dobiveni rezultati doprinijeti će podizanju svjesnosti o važnosti uloge učenja i poučavanja stranih 
jezika s potencijalnim učinkom razvoja i promocije turizma u Hrvatskoj. Najznačajniji rezultat dobiven u 
ovome istraživanju  ukazuje da ispitanice generalno smatraju kompetenciju u stranome jeziku važnijom u 
odnosu na muške ispitanike. Ovaj nalaz također ukazuje da su žene potencijalno zahtjevniji turisti. U većini 
varijabli ovo istraživanje nije ukazalo na postojanje statistički značajnih razlika. 
 
Ključne riječi  
komunikacijska kompetencija, interkulturalna komunikacija u turizmu, odgovorni turizam, spolne razlike 
 
